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HOBNOB

a networking management tool

HOBNOB offers a solution to the problem of maintaining
DEEP relationships in a world full of shallow social networks

THE PROBLEM:

Deep, meaningful relationships are hard to develop
BUT

Losing contact and remaining superficial are easy
AND

There is no simple way exists to maintain and improve
relationships within personal networks

THE SOLUTION:

Hobnob is a professional relationship management tool designed to bring people, and actual
human interaction, back to the fore-front of social networking. This will help business graduates
maintain and deepen meaningful, professional relationships. It easily integrates with existing
tools used to build professional relationships, e.g. calendar, DM, social media, web browsers,
email, etc. and it provides CRM-like tracking and prompting of relationship building activities.
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MARKE I OVERVIEW

Our market consists of men and women who are about to
graduate from some of the top business schools in the
Unites States. They, therefore, have a high level of education
and they are very ambitious and goal oriented. They are
seeking leadership roles and want to be successful in the
professional world, but haven't quite made their way just yet.
This market is comprised of people who like to stay busy and
work for the things that they want. This target audience
believes that having a network of like-minded individuals is
a strong asset in helping them reach their goals and they
will be focused on building up that network of contacts.

Our secondary target audience consists of alumni from these
same business schools. They have more experience working
in the field, and work in high powered jobs. These men and
women are busy and they may travel a lot, so they most likely
don't have a lot of free time. They would be used to having an
assistant help them take care of smaller tasks that they might
not have time to spend focusing on. These individuals will
have a strong network of contacts already established, but
might not have the ability to connect as much as they like.

INTERVIEWS

Michelle DeVine

Michelle graduated from Grand Valley State University
with a degree in Business and Hospitality Management.
Michelle said that when she graduated she would have
loved to have some way to connect with other people in
the field because a majority of the people she went to
school with moved away after graduation. She liked the
idea of it being introduced by the school because that
would make it feel more credible, and worthwhile. She said
that an app would be nice as it would be convenient but
she would also like a website to visit as well, for more in
depth information. As an alumni she would be interested
in networking with other alumni and new graduates.

Rory Hool

Rory is a student, studying at the Eli Broad College of
Business at Michigan State University. Rory said that he
would be open to trying an app that could connect him
with a network of alumni and other graduates after he
graduates especially if it could help those connections
grow and provide business opportunities. He said that he
would definitely be interested in participating if his school
could help organize business opportunities. He also gave
the suggestion that he would find it very useful as a new
graduate if he could use the app to find a mentor, that can
help him as he is starting out by sharing their experience.

Bryce DeQuoy

Bryce is a professional who owns his own engineering
business. When interviewing Bryce, | asked if his strong
alumni network could provide him with business
opportunities, would he be interested in reaching that
network via an app? He said that he wasn't sure if

he would be interested, as there are already so many
resources out there, and he doesn't feel like an app can
offer the type of communication that he feels is necessary
for networking. He said that if it something that can offer
something different than what he has used before, he
would be open to it as he does feel like networking and
building relationships is very important.
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LinkedIn

LinkedInisa networking app that allows employers and
job seekers to connect. The main focus of this app is to
make job searching easier, but for those who are not actively
looking for a job it is also a way to build and keep in touch
with your professional network and discover the latest
industry news and opportunities.

Linked in is very well known icts can help |k
and there are a lot of people opportunity.
who use it, so there is a large

pool of people and companies

to add to your network

There are multiple ways to com
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Although there are many @

people to connect with, you

can't do anything more than

follow and like their posts on
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to Facebook) or message
your connections. There isn't
anything to create a deeper
connection.
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invitly

iﬂViﬂy markets itself as a new way to build your professional

network. It encourages one to build connections by creating,
browsing and joining invites. This is targeted towards both
people fresh out of school, as well as experienced business
professionals. While other platforms help you to stay in touch

with your existing network, invitly is all about helping you grow

your professional network.

This app encourages users to
actually connect in person via
invites to events.

It allows for more
communication such as
group video chats and forums,
than other networking sites,
liked LinkedIn.

Many users have complained
about not being able to log in,
because you have to have a
Facebook or LinkedIn account
to create a profile.

There isn't a quick easy way
to view and organize all of
your contacts.

ar invites
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Shapr

Shapr is a personalized, mindful way of networking. It is
supposed to provide like-minded people to meet nearby in your
area based on your interests and experience. This is targeting
a broader audience, as it is marketed as a way to find friends or

employees through this app.

] , What goals can
The questionnaire when

you sign up lets you choose
from many different options
regarding what you are
interested in and what you are
looking for out of this app

ir Goals

Y Hire employees

RS

This app is not encouraging
deep, lasting business
connections. The swipe
feature mimics apps like
Tinder which are designed to
make quick judgments about
people based on very little
information.

There isn't much that one can
do for free, and not a lot of -
information about what more

the "pro" version would offer. -
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RESEARCH
SUMMARY

37% of MBAs say a "network of
contacts"” is the most valuable
asset gained from business
school.

However, business professionals can easily
lose track of their contacts from school, and
work. There are other apps on the market that
are made for the purpose of growing networks,
but after looking at these apps one can see that
many are centered around creating shallow or
artificial connections with new people.

There currently isn't an app that easily helps
users to connect with existing contacts on a
deeper level. Users believe that connecting

in person brings more trust to a business
relationship and those deeper connections lead
to longer lasting networks. Conducting these
interviews and looking at the comparable apps
shows that our market audience has a need
for an intuitive and convenient tool to help
them personally connect to the people in their
networks.



DEVELOPMENT

USER THOUGHT PROCESS

This will be available on iPhone and Android platforms, with the
possibility of a website companion in the future.

Communicating with contacts/networks
Schedule and log communications
Organizing contacts

Planning events

Hobnob is not just another
social media app.

Unfortunately, many "networking" tools today focus too
much on portraying an idealized version of one's self to

the world, and not actually connecting with one another.

Hobnob is different. This is not a social media app!
Hobnob will act as a digital personal assistant to help
business professionals maintain and deepen existing
networks with actual human interaction

This app will only be available to individuals who have
graduated from the top business schools and will act as a
relationship management software, not a social sharing site.

This app will use an Al Digital Personal Assistant to log

and analyze the user's communication with their contacts or
networks in order to:

® Suggest and schedule outreach (text, email) and
®  Suggest and schedule in-person communication
(phone call, lunch,coffee, drinks, golf, skiing, etc.)

The user can also customize "communication goals” and
based on those goals, the user will receive reminders from
Hobnob to reach out to the people in their network.

The user will be able to add all of their business contacts to
this app, and easily import contacts from other sites, like
LinkedIn. Their contacts will be grouped into default networks
based on the contact's matches to the user's profile (e.g.
employer, school, location, time period), but the user will also be
able to customize their networks as needed. This allows a way
for the user to manage everyone in their network seamlessly.




~cATURE BREAKDOWN

MY NETWORKS (Home):

This shows a list of all the networks that the user has.
Contacts will automaticall be sorted into networks based

on matches to the user's information, but the user will also
be able to customize networks to their liking. The networks
pageis where they can find and adjust communication goals
for the networks. This is also the home page because the
user will be able to easily see if they are meeting their

goals or which networks need some improvement.

QUICK-NOTES,
PHONE & TEXT/EMAIL POPUPS

All of these features allow the user to quickly and easily
add important notes for a contact.

CALENDAR:

The calendar will work as a calendar does, it will be where

the user can view and set up their upcoming events. Calendar
syncing will be available with other members of Hobnob, so
that the Al Digital Assistant can schedule appointments, like
lunch or golfing, with other members and all the users will
have to do is confirm the appointment. The Al Digital Assistant
will also be able to set up appointments with non Hobnob
members as well. In this instance, an invititation will be sent
to the non-member via the normal mode of communication
between that contact and the user. Therefore, the calendar is a
very important feature as notifications will appear when the Al
Digital Assistant has made new appointments with a contact
or gives a communication reminder.

CONTACTS:

This is where users will be able to see all of their business
contacts. They will also be able to add new contacts via a
business card scanner or manually entering information.
There will also be notifications for when a new contact is
automatically added via the user's other sites, like LinkedIn,
or when another user has sent their digital business card.

ARTICLE POPUPS

The Al Digital Assistant will be able to scan articles that the user
reads and then suggest sending it to specific contacts based on
the interests that the user has mentioned in contact's notes.

NOTES:

For each contact, the user will be able to go to the notes from
the contact or network page to see previous notes, or add new
ones that will help them make deeper connections.

COMMUNICATION GOALS:

This will be an option on the contacts or networks page. This is
where the user will be able to set specific goals and customize
their suggestions for outreach.

PERSONAL ACCOUNT:

This is located on the top navigation bar and will be where
the user can access, update and send their digital business
card, and where they can view and update their preferences
and settings for the app.

SEARCH:

This is also located on the top navigation bar and it will be
where a user can easily search for specific contacts, networks
or keywords that match a contact's notes.




~LOWCHART

Loading ——— Onboarding

Create
digital business card

Import contacts
Phone
LinkedIn
Booklet

Permissions

Preferences

Login ——

—— Home / My Networks

List of Networks

Communication
Goals

Contacts

Quick-Notes

Calendar

After a Phone Call

Add Notes

PopUps

Text / Email

Copy to Notes

Reading an Article

——— Add New

Notifications

Business Card Scanner

Manual Input

Contact Pages

Shows
DBC

Scheduled events

Network

Notifications

Al Scheduled Events

Preferences

Send to Recommended Contacts

Automatically imported
contacts from other sites

Link to other profiles
(ex. LinkedIn, Facebook)

—— Communication Log

Contact Notes

Communication Goals

Communication Reminders

After researching, thinking
about the user thought process
and the features of the app, |
created a flowchart to map out
the way a user would interact with
the app. The flowchart shows how
the user would first go through the
onboarding process and, after the
initial onboarding, they would be
directed to the login screen to
enter the app. From there, you

can follow the path the user

would take to get to the main

and secondary features.




The preliminary prototype

was made of hand drawn sketches and then uploaded

to a website called InVision and a program called Adobe
XD. This preliminary prototype allowed me to see how the
app would function and work out different ideas and create
solutions quickly. This also made it possible to do a usability
study and get some feedback from a user's point of view,
before moving farther forward in the development process.
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USER INTERFACE

1125 px
Screen Width

| chose to use Roboto because it is a versatile BOId Condensed Condensed

sans serif typeface with a clean, modern feel

While building the prototype, a 4 column grid was used to 192 o1 P .. -
that matches the app's aesthetic.

keep order and rhythm throughout the design of the app. Status Bar

Regular

Light

This app is designed for the busy lifestyle of a business
professional. The user should be able to quickly and easily get
their tasks done, .Therefore, this app has been designed with a
combination of tab-bar and

The icons for the main features will always be easily
accessible and at the user's fingertips to switch between

with ease. However, there are some secondary features that
don't necessarily warrant their own icon in the tab bar, so the
Tree-Structure has been implemented in select cases as well.
For example, the user can access their account from the home
page and from there they can follow the Tree-Structure to
change their preferences, make payments, etc.

h: 132 px
Navigation Ba

w: 66 px
Outer Edge

w: 98 px
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Tab Bar
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2436 px
Screen Height
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Icon Maximum width and height
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Icon Target width and height
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IN-APP ICONS

MAIN ICONS

Contacts Button
This is the button that users

will tap to take them to the
contacts page.

Quick-Notes
This is the button in the tab

bar that allows the user to
add quick notes.

Calendar Button
This button in the tab bar

will take the user to the
calendar page.

Home Button

This button allows users to
go back to the home page.

SECONDARY ICONS

Back Button

Allows the user to go back to
the previous page

Add

Allows the user to add new
contacts, notes, etc...

Edit

Allows the user to edit
information on the page



APP COLOR SCHEME USABILITY STUDY

In order to gauge the ease of use of the app,

Hex# 52BB74 RGB CMYK a usability study was performed on the

83 67 hand-drawn prototype and, again, later
187 0 on the computer-built prototype.
116 74
0 Feedback from the usability study was very

positive and useful. | asked 3 participants to
perform specific tasks and the participants
seemed to understand how to do the basic
functions. During the earlier stage, the shape

Hex# 1F8966 RGB CMYK

33 83

137 24 of some icons, like the "home" icon, were

101 73 brought to my attention as being ambiguous;
8 some participants thought the home button

looked like an up arrow, so moving forward,
| added a door to make the icon more obvious

Hex# 274754 RGB CMYK that it is a house. Overall, however, users

39 86 thought the icons and placement made sense

70 62 and that everything was intuitive enough that

83 50 were able to navigate the prototype with ease.
36
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HOBNOB

A

HOBNOB

Password

Don't have an account? Signup

Great Job!

95%

of your communication
goals have been met

My Networks
Top Networks

p 4 Harvard University

w 19 contacts

e

@ Dow Chemical
25 contacts




Communication Goals Quick Notes Quick Notes

Send Digital Business Card

Digital Business Card ‘

Top Networks

‘ | Top networks should include contacts in which communication
J I and personal connection are of the highest priority. Default goals

have been selected, however, you can customize these below:

2x 1 month | ‘

John Jacob ; ; ;
Saginaw Valley State University i "
Mobile Communicate via phone, text or email:
820-555-5962
X X 820'-545-7481 75% of contacts
Harvard University Frert et §

Top Network

19 contacts

Account

Connect in person

Bob_Burgerson

Last Communication: 3 days i | I
s Help & Support 1 | | the the the

I 15% of contacts
Cathy Johnson
, Last Communication: 3 days
~ %~ Curtis Hamm
i] Last Communication: 3 days

Bob Burgerson

Email i | i
: Tx 2 months ‘ Q W E R T Y U I O P

Text Message

Hobnob

Add new notes

5x 1 week

B




Contacts

New Contact

-

[

.

You've made a new
connection via Linkedin

scan business card

Bob Burgerson

Bridget Miller Bob Burgerson

Bob Burgerson will be added to your contacts
a Harvard

Network: Harvard University
CEO Fakeplace Inc

Mobile
“ SeoeRe e 6/25/19  Hobbies
k Add to: 3:15pm Bob is starting to get into baking and.
Work
820-545-7481
nication
You've received a . Phone o
Digital Business Card bburgers@gmail.com 6/24/19 Phone Call Highlights
315 pm We are going to start the next phase.
6/10/19  Lunch Meeting
Mobile Email 315 pm Bob said that he is really thinking ab.

Christine Martin 820-555-5962
oW 2mica

Last Communication: 5 months 820-545-7481 >
Communication Goal 100% met @

jjlacob@gmail.com

(G
@ Cathy Johnson , Jack Browne
pavard 3 Saginaw \ State University
t Cor 5 months Sof . S ce Inc n m

6/01/19 Interests

Rk He is interested in learning about r

Cameron Peters

=1 k Proiect Employment/School
3 Project
< Add ,
pcoming Connections
6/0119  Family
i Lunch scheduled B e s e et (108
4 @ Pe

7/2/19,12:30 pm @ Peppinos Pizzaria
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1
6 7 8

13 14 15

20 21 22

27 28 29

Today’s Events

Meeting

Lunch @ 12:30 pm
Peppino’s Pizzeria
w/ Bob Burgerson

24 25 26

G Phone Call

2:30 pm
Re: Catching Up
w/ Cathy Johnson

8:00 am

9:00 am

10:00 am

11:00 am

12:00 pm

1:00 pm 4

2:00 pm

3:00 pm

4:00 pm

5:00 pm

6:00 pm

7:00 pm

8:00 pm

Calendar

July 25th

Call Jessica Jones

2]

Lunch appointment
with Cameron Peters

Lunch appointment
with Cameron Peters
scheduled:

Friday, July 25th @1:00 pm
Bridge Street Social

452 Main St

Someplace, M| 48999

w7
@ Call Dan Donaldson

Do you want to add notes about your phone call?

Add Notes

9:41 \ ).-ll = -

Bob

() .
~"  Hi! how are you?

N\
Great! how are you? 1

Add selected messages to contact notes

the the the

QIWIEIRJTIYJUJI|JO]P

123 space Go

0

Some of your contacts might like to read this.

Send article to:

Jason

Cancel




In todays world of social media,

it is easy to lose track of actual human
interaction. This app will offer business
professionals a way to maintain and deepen
their existing networks by encouraging

communication via communication goals
and reminders, along with scheduling in
person meetings and events,. This app
will act as a digital personal assistant

to organize, and maintain a business
professional's contacts in a way that most
people just don't have the time to do on
their own. This will help people retain and
enjoy longer-lasting and more meaningful
relationships, which opens the door to a
multitude of opportunities.

New Network Meeting Notes Communication Goals

Create a custom network to organize your contacts

Meeting Highlights BOb Bl,ll'gEI'SOﬂ

Communicate via phone, text or email:

Add to: 2x 1 month
Top Networks Hobbies

Secondary NEt\Norks Connect in person

Other Networks .

] 1x 1 month

Add Contacts:

Lunch Meeting

Interests

@ Cathy Johnson Custom Rock Climbing

<
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